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[bookmark: _heading=h.5vc0wxi8lwsi]ABSTRACT
Men's Grooming is men's grooming, which is a behavior of grooming and grooming carried out by men. The aim of this research is to find out how many men's grooming actions occur through discussions that occur in the media discord of Darahku Biru denim community. By taking data from 5 discord channels in Darahku Biru denim community discord as a place to collect data, namely the Jeans-and-Denim channel, Apparel channel, Leather-footwear channel, Localbrand channel, and Men's-grooming channel which is limited from April 1 2024 to April 30 2024 with a total of 96 samples. This research uses a quantitative content analysis method. The results of this research show that of the total chats on 5 channels, namely 876, there are 348 chats that discuss men's grooming content. The main indicator of body unity, the trousers indicator, is the one most often discussed. Then the second highest indicator also includes the body unit, namely shoes. Meanwhile, the hair indicator is the third highest discussed. Apart from that, the discussion that is rarely discussed is about the face and body. Shows that members of the Blue Blood denim community are quite sensitive to the act of grooming, but by carrying out the act of grooming a sense of self-confidence increases, but they still show an expression of masculinity through what they wear, such as denim pants and boots.

Keywords: Men's grooming, My Blue Blood Denim Community, Body Unity, Discord, Content Analysis.
[bookmark: _heading=h.6gbwf9259e39]INTRODUCTION
Nowadays, communication is very developed, exchanging messages with other people is very easy via social media. The message that occurs can be conveyed quickly even though there is a large distance difference, the message that occurs can be one-way or two-way. Groups or communities are greatly helped by social media, because communication can be done easily. Communication in groups usually exchanges ideas, shares information, and builds relationships with people.
One of the communities that uses social media to communicate is the denim community "Darahku Biru". In this community they use discord media. The “Darahku Biru” community contains people who love denim who are usually called denim heads. They usually use discord as a means to share information about denim, hobbies, and one of them is men's grooming. They subconsciously care about their style, how they dress, their appearance, where most of them are men. Grooming itself is synonymous with women, because most people who care about their appearance and personal care are women. 
There are several reasons that support why many communities use Discord as a medium for communication. This is because the features of Discord are superior to other applications, such as WhatsApp. There are quite significant differences in features, namely that discord media is very flexible or can be changed to suit discussions with available channels or servers, includes many users in one discord group, unlimited storage, easy to share messages in the form of files, images and videos. From this it can be concluded that the features of Discord are quite helpful for the community to communicate online.
Without realizing it, denim lovers, especially men, are starting to prioritize their appearance by dressing up and taking care of themselves to improve their appearance or what can be called men's grooming. Especially adult men show their concern for their physical condition or appearance to become more attractive, thereby increasing self-confidence and increasing attractiveness.
Socially, men cannot be separated from interactions with other people, especially when it comes to discussing appearance, men tend to gather and have closeness with other men. It is this social interaction between men in friendship groups that helps them to exchange perceptions. As in the picture, one member asked about hair problems, how to care for hair and was answered by another member and also given advice regarding the hair problems experienced by the member who asked and was given advice on a good shampoo for caring for it.
In previous research, it was stated that men have the opinion that there are still certain limitations to cosmetic products in relation to masculine and feminine aspects. Men see the use of cosmetic products as socially acceptable behavior that does not threaten masculine values. Men see the positive aspects of using cosmetic products to differentiate individuals from others in developing their personal appearance (Pradani & Suhanti, 2020). The use of cosmetic products for men is not considered a grooming behavior but rather a form of concern for their health and body care.
With the existence of a community mediated by Discord, it makes it easier for denim heads to communicate as a group, namely by exchanging ideas and sharing information, they can discuss their fashion related to denim. With the increasing development of social media, it is easier for people to communicate with each other. 
Groups have their own goals and rules and contribute to the flow of information between them. So that it is able to create group attributes as a form of characteristic that is unique and inherent to that group. Communication characteristics in groups are determined through two things, namely norms and roles. Norms are agreements or agreements about how people in a group behave towards each other. To make it easier and reach denim heads, the Biruku Biru server was created in the Discord application. On this server there is information about denim, such as types of denim, shops or places that sell denim, how to care for denim, and much more about denim.
Discord itself is an instant messaging and VoIP social platform that allows communication via voice calls, video calls, text messages, as well as media and files. Communication can be done privately or in a virtual community called a "server". A server is a collection of chat rooms and voice channels that can be accessed via an invite link. Discord runs on Windows, macOS, Android, iOS, iPad OS, Linux, and in web browsers. As of 2021, the service has more than 350 million registered users and more than 150 million monthly active users. The service is mainly used by gamers, although the share of users interested in other topics is growing.
A previous study by Lita Hendryani entitled "Lore discourse in the online forum of the video game community "Undertale" stated that online communities are a gathering place for people who have one thought or goal. They interact actively in sharing information and discussions. In this research, it discusses online communities from video games that use forums as their platform (Hendryani, Lita, 2020).
This is different from researchers who take research on online communities but via the social media Discord. Discord has a selling point in the form of a server where users can enter a server that has an invitation link or not. Discord users can also create their own servers easily, without any special requirements. On the Uangku Biru server, users are quite active in interacting with fellow users on the server. Researchers made a survey about Denim among users who were more or less active in sharing links and the contents of their thoughts on the Uangku Biru discord server. Darahku Biru server also has many channels, channels on the discord server are special rooms that have been set up by moderators to sort topics. Big examples include the #general channel, which is a neutral channel, can discuss anything unless there is a note not to discuss a topic, then the #care channel is a channel for users who want to find information or share information about caring for denim, then there is also the #photo channel denim which only contains photos to show the denim results of each user on the server.
In this discord server there are also various things besides denim, such as sharing knowledge about other hobbies, such as photography, editing photos and videos, buying and selling denim, buying and selling shoes, and many more... Not only that, there are moderators on the server. We also try our best not to deviate from the rules that were created before the server was officially launched. The existence of rules on this server makes it look neater, and the researchers here also took the initiative to carry out their duties as server members in a way that is not arbitrary or arbitrary on this community server. Please also note that the moderator or user who manages this server has at least experience in managing large servers with a capacity of more than 1000 people. Moreover, moderators are usually also selected in a survey by previous moderators, assessed based on goodwill and badwill on the server, and how the user behaved when he was still a member.
Previous research discussing Nikita Hardianto's content analysis entitled "Content Analysis of fathering content in Disney animated films 2000-2013" stated that using content analysis because it reflects the content of the text or images to find the truth of the context being discussed (Hardianto, Nikita, 2015). Based on this, researchers want to find the truth about men's grooming carried out in the "Darahku Biru" community. Apart from that, by using content analysis, data will be found regarding what is often done regarding men's grooming by members of the community so that it can be useful for other research or further research that can use data from this research. By conducting research on those, especially men who are members of the Biruku Biru community, regarding the content on their social media that discusses grooming. To test the claim that men are now increasingly active in finding out about their appearance or grooming and sharing information with each other in the My Blue Blood group.
[bookmark: _heading=h.uvdrh3q17uun]LITERATURE REVIEW
[bookmark: _heading=h.cubylu349w0a]Content Analysis
In quantitative content analysis, the key to research is accurately calculating and measuring aspects or dimensions of the text. Content analysis is aimed at systematically identifying communication content that is visible and carried out in an objective, valid, reliable and replicable manner. Through content analysis, researchers can study the description of the content, message characteristics, and the development of the content. Krippendorff states (2006, p.8) that content analysis is a research technique for making inferences that can be replicated and copied data by paying attention to the context.

The use of Content Analysis has several benefits or purposes. McQuail in the book Mass Communication Theory says that the purpose of analyzing the content of communication messages is (a) Describing and making comparisons with media content; (b) Make comparisons between media content and social reality; (c) Media content is a reflection of social and cultural values ​​and community belief systems; (d) Know the functions and effects of the media; (e) Evaluate media performance; (f) Find out whether there is media bias.

In content analysis, several units of analysis are formulated by several experts which can generally be divided into three large parts, namely (eriyanto, 2011, p.61): 
1. The sample unit is a part of the object chosen by the researcher to be studied which is determined by the topic and objectives of the research. 
2. The recording unit is a part or aspect of the content that is the basis for recording and analysis.
3. The context unit is the context provided by the researcher to understand or give meaning to the recording results.



[bookmark: _heading=h.tyjcwt]Communication Content
According to Simarmata (2011) Content is the principal, type, or unit of digital information. Content can be in the form of text, images, graphics, video, sound, documents, reports and others. This means that content is anything that can be managed in electronic format.

If content is information available through media or can be said to be digital information, communication content means the intent or content of the message. This means that the communicator can convey the message to the communicant, in this case the communicant can understand the communicator's intentions so that the communicator feels satisfied because the message was conveyed well to the communicant (Yoga, 2019). In communication, content is the most important part because in essence this content is the core of the communication process. It is possible that the communicator conveys a message to the communicant using various methods, but the most important essence is that the message is delivered to the communicant. Because it is the most urgent thing in the communication process, the content delivered by the communicator needs to fulfill at least two things for the communicant: first, new; second, valuable; third, delivered interestingly.

Valuable content is the content of the communicator's message that is important or useful for the communicant. You can be sure that if the content of the communicator's message is deemed important and useful for the communicant, it will certainly be paid attention to. More than that, the message will be recorded and always remembered by the communicant. Useful content is a communication message that provides added value for those who communicate.
Group Communication 
The term group is often used when talking about a group of individuals consisting of three or more people. However, the key to the actual definition of a group lies in the keywords "having independent goals, interacting and influencing each other" (Galanes & Adams, Effective Group Discussion: Theory and Practice, 2019, p. 7).

Through this understanding, Galanes and Adams (2019) argue that communication is an important feature as a coordinator of the behavior of a group which allows the exchange of messages and the carrying out of a function (Galanes & Adams, 2019, p. 8) Tubbs and Moss interpret communication as a process creation of meaning through interaction between two or more individuals (Mulyana, 2015, p. 65).

Meanwhile, Galanes and Adams (2019) explain that this exchange can occur either face-to-face or computer-mediated, such as through audio-conferencing equipment (Galanes & Adams, 2019, p. 8). So group communication can be understood as an integral feature in groups which is carried out through interaction and the process of exchanging meaning between individuals in order to influence others to achieve an interdependent goal.

Communication in groups is part of daily activities. Since birth, they have begun to join the closest primary group, namely the family. Then, as your age and intellectual abilities develop, enter and become involved in secondary groups such as schools, religious institutions, places of work and other secondary groups that suit your interests. Groups have their own goals and rules and contribute to the flow of information between them. So that it is able to create group attributes as a form of characteristic that is unique and inherent to that group. Communication characteristics in groups are determined through two things, namely norms and roles. Norms are agreements or agreements about how people in a group behave towards each other.

Group communication includes face-to-face communication because the communicator and communicant are in a situation facing each other and seeing each other. Group communication is communication with a number of communications. Because the number of communications has consequences, this type is classified into small group communication and large group communication.

Small Group Communication A communication situation is considered small group communication if such a communication situation can be converted into interpersonal communication with each communicant.

Large Group Communication A communication situation is considered as large group communication if interpersonal communication is difficult between the communicator and the communicant. There is little possibility for dialogue to occur as in small group communication. Groups have their own goals and rules and contribute to the flow of information between them. So that it is able to create group attributes as a form of characteristic that is unique and inherent to that group. A group is a number of people who have the same norms, values ​​and expectations, who intentionally and regularly interact with each other and have self-awareness as group members who are recognized by parties outside the group.
[bookmark: _heading=h.jn0fxwulg26c]Men’s Grooming
Male grooming or what is usually called male grooming is the behavior of making up and taking care of oneself using cosmetic products carried out by men. The men's cosmetic product category is not only used on the face, but is a form of grooming, namely the use of body care products (Sorensen, 2009). The aim of male grooming or men's grooming behavior is to increase comfort, feelings of pleasure and self-confidence (Woodhouse, 2015).

Currently, men do not care about changes in gender roles by exceeding the boundaries of the use of personal care products. In research conducted by Sørensen (2009), men have the opinion that there are still certain limitations to cosmetic products in relation to masculine and feminine aspects. Men view the use of cosmetic products as socially acceptable behavior that does not threaten masculine values. Men see the positive aspect of using cosmetic products to differentiate individuals from others in building their personal appearance. The use of cosmetic products for men is not considered a grooming behavior but rather a form of concern for their health and body care.
Male grooming or men's grooming is divided into two discussion indicators, namely the subject of the body and body unity. We are what Merleau-Ponty calls “bodily subjects,” who take on “cultural mechanisms and achieve a culturally bound awareness of themselves in the process” (Crossley, 1996, p. 112). The body is both a physical structure in the world and lived by an embodied subject (Robertson, 1997, p. 209). He calls these two aspects of embodiment, the phenomenal body (i.e. my body for me; the body as experienced by its owner/inhabitant) and the objective body (i.e. “my body for others”; the “real” body as it really is). presented) (Merleau-Ponty, 2012). Through our awareness and control of our objective body, our phenomenal body, as a living and experiential body, is able to act in the context of everyday events (Featherstone, 1982; Robertson, 1997). In consumer culture, the (objective) body is an expression of a person's intentionality directed at certain events, people, and/or objects. With the help of the cosmetics, beauty, personal care and fitness industries, the body is becoming more malleable and plastic than something that must be lived with (Featherstone, 1982). This is especially true since the introduction of plastic surgery (Askegaard et al., 2002; Kinnunen, 2010; Schouten, 1991), and the increasing emphasis that popular media places on how one should attempt to promote a marketable self (Firat, 1992; Firat and Shultz , 1997). Both Merleau-Ponty's research and extant consumer research on personal care are concerned with understanding the unity of the body ( Belk and Costa, 1998 ; Entwistle, 2000 , 2015 ; Kinnunen, 2010 ; Liu et al., 2016 ; McAlexander and Schouten, 1989 ; Ourahmoune , 2012). 

In terms of men's grooming, (Rinallo, 2007), for example, found that heterosexual men rely on existing cultural discourse to determine what they can and cannot do regarding fashion and physical appearance. Failure to maintain one's appearance can result in stigmatization for being unkempt, sloppy and impolite, while the use of products traditionally associated with femininity can be considered to violate masculinity norms. Ostberg's (2012) study on masculinity and fashion shows how choosing the color of socks to wear can be a micro-political act that helps reinforce power structures among Swedish men. Power dressing discourse sets clear parameters about how to dress for success (Entwistle, 2000). 
Virtual Community
In a book written by Wu Song (2009), virtual community is a term used to denote a group or network that communicates with each other on the internet (Wu Song, 2009). Online communities can be formed with only a few people or limited members. Some examples of online communities include alumni or hobby communities. This community is an example that connectivity is not limited to physical meetings, it can also be through cyberspace. This is an interesting phenomenon to study because it has various types, although in reality, this activity still requires physical meetings in real time and space. The existence of online communities may last a long time or only be temporary.

The ease of downloading applications on the internet makes it easier for users to form online communities based on shared interests and interests. An online community is a group of people (society) who carry out activities in the form of exchanging information and knowledge with the help of Information and Communications Technology (ICT). The interests that drive the formation of online communities are a representation of human self-actualization which is not enough to fulfill primary and secondary needs in the real world (Maslow in Williams, 1995). The trend towards using Facebook, Twitter, Path, mailing lists, WhatsApp, and others shows that members of online groups are not single, but can consist of various backgrounds.
New Media
Denis McQuail defines new media as different electronic technological devices with different uses. This new electronic media includes several technological systems such as: transmission systems (via cable or satellite), miniaturization systems, information storage and retrieval systems, image presentation systems (using a flexible combination of text and graphics), and control systems (by computers). The main characteristics that differentiate new media from old media are decentralization (procurement and selection of news is no longer entirely in the hands of the communicator), high capability (delivery via cable or satellite overcomes communication barriers caused by other broadcast transmitters), reciprocal communication (communicators can choose, answer back, exchange information and connect with other recipients directly), flexibility (flexibility of form, content and use.

Rogers in Anis Hamidati describes three main characteristics that mark the presence of new communication technology, namely interactivity, de-massification, and asynchronous. Interactivity is the ability of a new communications system (usually containing a computer as a component) to talk back to its users. Almost like an individual participating in a conversation. In other words, new media has interactive properties whose level is close to the interactive nature of face-to-face interpersonal communication.

The second characteristic of new communication technology is demassification or mass nature. This means that control or management of mass communication systems usually moves from producers to media consumers. The third characteristic is asynchronous, meaning that new communication technology has the ability to send and receive messages at the time desired by each individual participant.

Discord is a new application that offers various features designed to be simple and practical and can be accessed from various gadgets. Using the Discord application, anyone can join the main channel without needing to have an account, but this still depends on whether the main channel is willing to allow people who don't have an account to join or not. To be able to enter a channel, simply open the Instant Invite link which can be set by the channel owner or person on the channel. In the Discord application there is a voice chat feature, this is the reason why Discord can have many users in the world. Discord's system can carry out voice chat without disturbing the system running on the CPU. So the frame rate of the gadget used when playing games will not drop when using this feature. This will make users more comfortable and make playing games more enjoyable. Apart from that, there are chat, video call, voice call and screen share features that differentiate it from other applications, such as Skype and Teamspeak. Apart from being used on computers, Discord can also be used on smartphones. By downloading the Discord application via the application store on iOS or Android. On Google Play, the Discord application has been downloaded by more than 10 million downloads and has been used by more than 271 thousand users. Of course, this application has received quite large reviews, namely around 4.5 stars out of 5 stars on Google Play. Not only that, the application is widely used by gamers because its file size is relatively light, namely around 63.23 MB.

The Discord application can be used by anyone without having to pay and without having to have an account, but not if you don't have an account, access is limited. Users can also create their own server for voice chat with friends, relatives or even girlfriends. An image from the official website that compares this voice chat application with other voice chat applications such as Teamspeak, Raidcall and Skype. This application is even available for Android and iPhone for free. If you want to use this application to play games, it has no effect on the FPS (Frame Per-Second) of the game when playing it. Because basically this application is used to play games.
METHODOLOGY
Research Conceptualization

The method used to analyze "#Men's Grooming Content in the Denim Discord Community "Darahku Biru"" is a quantitative content analysis method, because this analysis describes the content of communication, both through print and electronic media (Bungin, 2001). According to Moleong (2016), quantitative research is also synonymous with an inductive process, an emphasis on the importance of process rather than results, and the use of humans as research instruments (p, 8-13). Apart from that, the depth of the quantitative content analysis of the Uangku Biru community towards denim will be more in-depth and detailed in understanding media content products and be able to relate to the social context or reality that occurs.

Research Subject
The subject of this research is the "Darahku Biru" denim community on Discord social media. The research targets here are people in the social media community. The objects of this research are messages and images which are communication content that occurred in group communication within the discord community during the month of April 2024. The data taken came from 5 discord channels of the "Darahku Biru" denim community.
RESULTS AND DISCUSSION
[bookmark: _heading=h.qa5fyaxe6mgz]Data Analysis
To find communication content and analyze the content of the content in the social media discord "Darahku Biru", the data analysis technique in this research uses several stages starting from determining the research object, namely communication content in the social media discord "Darahku Biru", collecting data in the form of results screenshot, announcements, and images in the discord, then describe the text, interpret the text from the messages obtained in the community discord as each message used has been carefully researched and used as research, then the final stage is to draw conclusions regarding the content Regarding men's grooming, what is most often discussed and least discussed in the community discord.

Data Findings
This analytical research coded 96 samples from the Discord chat of the Denim Bloodku Biru community in the form of text messages and images. Then the selection of 96 samples was taken from 5 discord channels of the Denim Bloodku Biru community based on time selection, namely from April 1 2024 to April 30 2024. There were 45 chat evidence on the Jeans and Denim channel, 6 chat evidence on the Apparel channel, 21 chat evidence on the Leatherfootwear channel, 5 chat evidence on the Localbrand channel, and 19 chat evidence on the Men'sgrooming channel.

The data taken is based on the main indicators in this research, namely the subject of the body and body unity. The subject of the body is our body, we become objects for ourselves and can experience ourselves as something or other (e.g. tall, handsome, fat, and so on) (Crossley, 1995). In this research, researchers took three indicators that are part of the subject's body, namely hair, face and body. Meanwhile, body unity is something worn by the body to become one unit, such as clothing. In the unity of the body, the body is an object and with the existence of consumer culture the body becomes a form of expression of judgments from other people, experiences, and based on daily events (Featherstone, 1982). By adapting the topic of discussion in the Blue Blood denim community discord, researchers took three indicators of being part of a unified body. Three indicators that are part of the body are clothes/tops, pants and shoes.
Chart1. Sample of the Whole My Blood Denim Community Discord Chat
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Chart 1 explains the amount of coding obtained from the five text channels of Darahku Biru denim community according to the existing sub-indicators. Each sub-indicator is part of the existing indicators and each indicator is included in the two main indicators, namely the subject of the body and the unity of the body. In the main indicator, the body subject has several sub-indicators, starting from the sub-indicators of hair problems and hair care which are included in the hair indicator, facial skin problems and facial care which are included in the face indicator, body problems and body care which are included in the body indicator. . In the body unit there are several sub-indicators, namely the jacket and t-shirt sub-indicator which is included in the shirt/top indicator, the denim trousers and denim pants care sub-indicator which is included in the pants indicator, and the boots and shoe care sub-indicator which is included in the indicator shoes.

Based on chart 1, it shows that the Discord channel, Jeans and Denim, was the highest with 101 chats discussing Denim Pants which were included in the Body Unity indicator: Trousers from April 1 2024 to April 30 2024. Then the second highest discussion was about caring for denim trousers with a total of 72 , so the total for indicators of body unity: trousers is 173. Of the total discussion, namely 324 coding, discussion of indicators of body unity: trousers has 49.71% of the total.

Analysis and Interpretation
Based on the five channels selected, researchers have categorized chat evidence based on indicators and sub-indicators. From the results of the coding calculations, the researchers came to the conclusion that from the core indicators which are divided into 2, namely the subject of body and body unity, body unity has more coding numbers, which means body unity is more dominant or is often discussed in the Blue Blood denim community discord. Body unity is divided into 3 indicators, namely the shirt/top indicator with sub-indicators of t-shirts and jackets, the pants indicator with sub-indicators of denim pants and denim pants care, and the shoes indicator with sub-indicators of boots and shoe care, while the body subject is divided into 3 indicators. , namely the hair indicator with sub-indicators for hair problems and hair care, the face indicator with sub-indicators for facial problems and facial care, and the body indicator with sub-indicators for body problems and body care. Of the six indicators, the 3 highest indicators are, the pants indicator (body unity) with the highest sub-indicator being denim pants with the number 101, then the second indicator is shoes (body unity) with the highest sub-indicator being boots with the number 43, then the third is the hair indicator (body subject) with the hair care sub-indicator with the number 24.

Of the three highest sub-indicators, it shows that the two highest are part of the main indicator of body unity, which means that members of the Blue Blood denim community more often discuss in discord what clothes they wear on their bodies or what could be called body unity. There are also those who discuss body subjects or things they use on their bodies such as hair care. This shows that they are interested in men's grooming or self-care or improving their appearance.

The most frequent topic of discussion is an image that is in line with the goals of their community, namely discussing and sharing detailed information and suggestions regarding denim pants. From the discussion topics that are often discussed in the Blue Blood denim community discord, it shows the intensity between the members in interacting informally.  Their most frequent topic of discussion is denim trousers, which are the main indicator of body unity. Body unity itself considers that the body is an object, with the existence of consumer culture, the body becomes a form of expression of other people's assessments, experiences and daily events (Featherstone, 1982).  Which means that what is worn on the body is the result of the thoughts of other people who evaluate the body so that it can become a unified body. With self-care, the body becomes more malleable and plastic.

The Blue Blood denim community initially only discussed denim pants, especially when using the web platform. Without realizing it, members of the Biru Biru denim community carry out men's grooming by paying attention to their appearance through what they wear. They indirectly start to be quite sensitive to the act of taking care of themselves or grooming. This shows that grooming, which is known as an act of self-care, is usually carried out by women, but as time progresses, men are starting to pay attention to their appearance and taking care of themselves. From the existing chat evidence, it shows that they care about their appearance for fashion and to increase their self-confidence in public. They are more confident when they wear faded denim pants and boots, and pay attention to their hair by using various cosmetics to care for their hair and improve the appearance of their hair. So that they gain their confidence in public with their neat and cool appearance.

Dr. Karen Pine (2012), a British expert in the field of fashion psychology, stated that there are many meanings that express our symbolic meaning, whether it is professional work clothes or even ordinary clothes to wear at the weekend and this will affect our productivity that day. When wearing certain clothes, the brain will make us act according to the meaning given to the clothes. For example, Figure 4.7 shows that one of the members asked for advice regarding denim trousers to wear every day to work. This shows the impression that their fashion style of wearing denim pants is a style that is quite comfortable to wear and neat in the eyes of other people. In the community discord, it was also shown that when discussing denim pants in relation to comfort, members of Darahku Biru denim community consider denim pants to be clothing that is comfortable to wear for various activities. This has changed the view of denim trousers, where denim trousers began in 1560, to be precise, and were often used by the navy. Then in 1873, Levi made jeans or denim aimed at gold miners because the material was durable and did not tear easily, only then became widely known among the public, especially after the Second World War and was used as modern clothing until now (Downey, 2014).

Just like denim trousers, boots are also an everyday style for various activities or activities of members of the Blue Blood denim community. They like wearing boots because they look neat on their appearance and are durable to wear. As in Figure 4.9, this is evidence of chat regarding consultations regarding boots repair, indirectly saying that they often use the shoes for various situations until they are slightly damaged, but can be repaired so that they can be used for the long term. Likewise with image 4.10, which shows a community member sharing information about shoes worn for 10 years and stored for 5 years in a warehouse. The accompanying pictures also show that the shoes are not damaged and are still suitable for use. Shoes are more than just functional objects and have become a powerful cultural sign, but paradoxically one of the main marks of a 'masculine' shoe is its function. Therefore, shoes have the potential to tell us a lot about masculinity, but although there are some valuable works about other periods, there is still much to be said about the eighteenth century (McCormack, 2017).

Boots convey a strong image of masculinity. Top-boots began to appear from the 1730s and became fashionable from the 1770s, becoming part of the outdoor uniform of the nobility. ‘John ​​Bull’ is always depicted wearing it in caricature form, which gives it the status of a national style. Top-boots have a shiny black surface and the distinctive ‘top’ is created by folding it down to reveal the contrasting color of the untreated leather inside (McCormack, 2017). 

According to Prasasti (2012), initially grooming activities only belonged to the upper class such as celebrities who had to look good on television, models, and also young executives who forced them to look their best to make them look good looking and this behavior was synonymous with metrosexuals. However, now feminine behavior that leads to metrosexuality has spread to all levels, elements and layers of society. Men who tend to be metrosexual men tend to pay so much attention to their appearance that these masculine traits are often put aside. However, it is a little different from the Blue Blood denim community, where they carry out grooming actions to show their masculinity with the way they dress. By wearing denim trousers and boots that depict masculinity, as well as taking care of their hair so that their appearance is pleasing to the eye of others and gives the impression of being neat.
CONCLUSION
[bookmark: _heading=h.4a353oyuv1hz]The theory of men's grooming or what is usually called men's grooming is the behavior of grooming and grooming themselves using body care products carried out by men. The aim of male grooming or men's grooming behavior is to increase comfort, feelings of pleasure and self-confidence. Men's grooming is divided into two parts, namely the subject of the body and the body unit. The subject of the body is our body, we become objects for ourselves and can experience ourselves as something or other (for example tall, handsome, fat, and so on). Meanwhile, body unity is something worn by the body to become one unit, such as clothing. If we look at the coding results, the men's grooming content that is most often discussed is denim pants, which is in line with the main goal of this community, namely sharing information about denim pants. Then next is content that discusses shoes, for those who are members of the Blue Blood denim community, denim trousers are very suitable to be paired with shoes, especially boots, apart from being durable for long-term use, boots also have a neat and masculine impression. From all the discussions that took place in April 2024, the Blue Blood denim community more often discussed body unity, meaning that they cared more about what they wore on their bodies as part of their own body. From the grooming actions they carry out, they become metrosexual men, where usually metrosexual men show femininity, but it is a little different from the Blue Blood denim community which leads to masculinity which is supported by their appearance and what they wear. Overall, the men's grooming actions carried out by members of Darahku Biru denim community are carried out unconsciously. They do this to improve their appearance, so that for them their appearance is cool and neat for other people to see. This makes them more confident. And also with their fashion, they convey to the public or other people that denim trousers and boots can be worn in various conditions but feel comfortable and have a neat and cool appearance.
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